
                    

                                   
 
 
         
 
 
     
 
 
 
 
          

                                               
 

 

 In his 2002 book, The Rise of the 
Creative Class, Richard Flor ida said that  
economic growth would occur in 
economies that  included a large share of  
workers that he identified as part of  
creative industr iesÑ those industr ies that  
relied on knowledge, innovation, and 
creativity.  

!  Eleven of the fourteen industry sectors 
that  typically represent the Creative 
Economy are represented on The FAX. 

!  Flor ida has identified the Òthree T’sÓ as 
cr itical to creative place economic  
success:  technology, talent, and 
tolerance.  

!  The Canadian Policy Research 
Networks (CPRN) adds to this by 
identifying the interrelationships 
between three Cs: creativity, 
competitiveness, and cohesion. 

 
What Makes a Creative City? 
 According to the research by the 
Canadian Policy Research Networks, the 
following att r ibutes distinguish the 
Creative City: 
 

1. Uniqueness 
2. Authenticity 
3. Excels at bringing together “place, 

people, and investment” 
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IF UNI QU EN ESS,  
AU THENTI CI TY,  A N D THE 

A BIL I TY TO B RI N G 
TOGETH ER ÒPL A CE,  

PEOPLE A N D 
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CREATI VE CI TY,  THE FA X 
IS WELL  ON ITS WA Y.  
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CERTAI NL Y A UTHENTI C.  
 

 TH E FAX PA RTNERSHIP IS 
WORK IN G TO CON NECT 
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Colfax Avenue, fr om Colorado Boulevard to Yosemite Street, is 
already creativeÉ  

!  Creative Colfax is a program being developed by The FAX 
Partnership. Seeking to promote and enhance the 
economic and collaborative potential of businesses that 
are in the creative industr ies on The FAX cor r idor. From 
tats to tapestr ies, furniture craft s to fr aming, research to 
retail, creative endeavors are alive and well in The FAX 
Partnership corr idor .   

!  Neighborhoods adjacent to The FAX inc lude, Park Hill, 
Bellevue-Hale, Mayfair, Historic  Montc lair, East Montc lair, 
and nearby communit ies Lowry and Stapleton are all part  
of the creative c lass of: entrepreneurs, engineers, 
doctors, designers, financers, architects, art ists, 
music ians, and the like.  

!  The knowledge sectors are fast growing, and the creative 
c lass is highly educated, generally well paid, and now  
inc ludes more than 40 million Americans. Capitalizing on 
the existing creative and sc ientific dynamism along The 
FAX can be a catalyst for new development and economic  
investment. Further, it  can provide an economic  
underpinning that supports and connects distr ic ts along 
the corr idor. The FAX cor r idor is inherently an 
entrepreneurial incubatorÑ new businesses responding 
to emerging cultural, social and market t rends are 
constantly springing up.   

!  Also needed are Òthird placesÓÑ intermediate spaces that 
go beyond a coffe e house or hotel lobby. Places that can 
be used for  business meetings, alternative work spaces, 
and work team activit ies need to be developed. The FAX 
can be a key location fo r these new Òthird places.Ó  

!  Scientific  and educational institutions contr ibute 
significantly to the creative economy. National Jewish 
Hospital and Medical Center, Johnson and Wales 
University, Denver School of the Arts, and public  and 
private pre-K-20 schools are all part of the mix. In c lose 
proximity are community college campuses, the hospital 
distr ic t, the planned bioscience center at Stapleton, and 
the Anschutz Campus at Fitzsimons. 

 

“Places that bring together diverse talent accelerate the local 
rate of economic evolution. When large numbers of …smart 

creative people are constantly bumping into one another 
inside and outside of work, business ideas are more quickly 

formed, sharpened, executed, and—if successful—expanded. 
The more smart people and the denser the connections 

between them, the faster it all goes.” 
 

Wh er e Th e Br a i n s  Ar e,  Ri c h ar d  Fl o r i d a,  Th e A t l an t i c  
Mo n t h l y ,  Oc t o b e r  2 0 06 

 

 

 CHA RACTERISTICS OF 
CREA TIVE C IT IES 

 

WHY DOES CREA TIVITY MA TTER? 
Some of the key relationships between 
creative successfu l places inc lude: 
 
!  Governance Innovation, designing and 

finding new ways of representing the 
community and its identify. 

!  Civic Innovation, improving how we live 
together and solve problems. 

!  Economic Innovation, depending on 
ideas, designs, and networking. 

!  Social Innovation, transform the social 
contexts of c it ies and communit ies to 
express identity and creativity. 

!  Artist ic  & Cultural Innovation, c reative 
c it ies embrace and support arts and 
culture. 

 

 

 

CREA TIVITY ON  
THE FA X 

 
 

HOW DOES DENVER FIT? 
 

  According to DenverÕs Cultural Scene: Fact Sheet, Òthe 
c ityÕs cultural landscape is blossoming dramatically. It  is  
what many are calling DenverÕs cultural renaissanceÉ. Ó 
  
!  Denver Art Galleries/ Districts- 

 Denver boasts over 120 commercial art galler ies 
representing regional, national and international 
art ists of all genres, fr om western to  
contemporary 

 Denver Per forming Arts Complex features 10 
performance venues on a four-block, 12-acre 
site 

!  Denver’s Music Scene- 
 Denver enjoys more that 160 performance 

venues throughout the c ity. 

!  Scientific & Cultural Facilities District (SCFD) – 
 SCFD funds over 300 diverse sc ientific  and 

cultural organizations in the seven-county metro 
Denver area 

 Denver Museum of Science and Nature is the 5th 
largest natural history museum in the U.S. 

 National Jewish Medical and Research Center  
was named the top respiratory hospital in the 
country for the 10th year in a row (U.S. News 
and World Report, 2007) 

!  High National Rankings- 
 Colorado entrepreneurial activity ranked second 

in the U.S. (Kauffm an Foundation, 2006) 
 Colorado has the second most highly educated 

workfo rce in the nation (Census Bureau, 2005) 
 
 

CREATE DEN VER 

The City and County of Denver’s vision is for a 

“community that attracts, cultivates, and mobilizes the 

creative spirit.” The Mayor’s Tack Force on Creative 

Spaces is charged with “exploring, examining and 

conceiving-in the broadest of terms- efforts would 

preserve, expand, foster, and develop creative spaces in 

Denver.” 

 

 
 
 

“The city’s cultural 

landscape is blossoming 

dramatically. It is what many 

are calling Denver’s cultural 

renaissance… 

 Den v er  Cu l t u r a l  Sc en e :  

Fac t  Sh e et .  

 

“Creative cities are dynamic locales of 

experimentation and innovation, where new 

ideas flourish and people from all walks of life 

come together to make their communities 

better places to live, work and play. They 

engage different kinds of knowledge, and 

encourage widespread public participation to 

deal imaginatively with complex issues. In their 

decision making they value holistic thinking, 

and act on the interdependence of economic, 

social, environmental, and cultural goals.”  

 
Cr e a t i ve Ci t i es ,  S t r u c t u r e d  Po l i c y  

Di a l o g u e Re p o r t ,  20 04 

 


