THE CREATIVE
ECONOMY

In his 2002 book, The Rise of the
Creative Class, Richard Florida said that
economic growth would occur in
economies that included a large share of
workers that he identified as part of
creative industriesN those industries that
relied on knowledge, innovation, and
creativity.

! Eleven of the fourteen industry sectors
that typically represent the Creative
Economy are represented on The FAX.

I Florida has identified the Qthree T’sOas
critical to creative place economic
success: technology, talent, and
tolerance.

I The Canadian Policy Research
Networks (CPRN) adds to this by
identifying the interrelationships
between three Cs: creativity,
competitiveness, and cohesion.

What Makes a Creative City?

According to the research by the
Canadian Policy Research Networks, the
following  attributes  distinguish  the
Creative City:

1. Uniqueness

2. Authenticity

3. Excels at bringing together “place,
people, and investment”

IF UNIQUENESS,
AUTHENTICITY, AND THE
ABILITY TO BRING
TOGETHER CPLACE,
PEOPLE AND
INVESTMENTOARE
ATTRIBUTES THAT
DISTINGUISH THE
CREATIVE CITY, THE FAX
IS WELL ON ITS WAY.
DEFINITELY UNIQUE,
CERTAINLY AUTHENTIC.

THE FAX PARTNERSHIP IS
WORKING TO CONNECT
PEOPLE,

PLACE, AND NEW
INVESTMENT.
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CREATIVITY ON

THE FAX

Colfax Avenue, from Colorado Boulevard to Yosemite Street, is
already creativeE

! Creative Colfax is a program being developed by The FAX
Partnership. Seeking to promote and enhance the
economic and collaborative potential of businesses that
are in the creative industries on The FAX corridor. From
tats to tapestries, furniture crafts to framing, research to
retail, creative endeavors are alive and well in The FAX

Partnership corridor.

! Neighborhoods adjacent to The FAX include, Park Hill,
Bellevue-Hale, Mayfair, Historic Montclair, East Montclair,
and nearby communities Lowry and Stapleton are all part
of the creative class of: entrepreneurs, engineers,
doctors, designers, financers, architects, artists,

musicians, and the like.

! The knowledge sectors are fast growing, and the creative
class is highly educated, generally well paid, and now
includes more than 40 million Americans. Capitalizing on
the existing creative and scientific dynamism along The
FAX can be a catalyst for new development and economic
investment. Further, it can provide an economic
underpinning that supports and connects districts along
the corridor. The FAX corridor is inherently an
entrepreneurial incubatorN new businesses responding
to emerging cultural, social and market trends are

constantly springing up.

! Also needed are Qhird places(N intermediate spaces that
go beyond a coffee house or hotel lobby. Places that can
be used for business meetings, alternative work spaces,
and work team activities need to be developed. The FAX
can be a key location for these new Qhird places.O

! Scientific and educational institutions contribute
significantly to the creative economy. National Jewish
Hospital and Medical Center, Johnson and Wales
University, Denver School of the Arts, and public and
private pre-K-20 schools are all part of the mix. In close
proximity are community college campuses, the hospital
district, the planned bioscience center at Stapleton, and
the Anschutz Campus at Fitzsimons.

HOW DOES DENVER FIT?

According to Denver® Cultural Scene: Fact Sheet, Qhe
city@ cultural landscape is blossoming dramatically. It is
what many are calling Denver@ cultural renaissanceE. O

! Denver Art Galleries/ Districts-
Denver boasts over 120 commercial art galleries
representing regional, national and international
artists of all genres, from western to
contemporary
Denver Performing Arts Complex features 10
performance venues on a four-block, 12-acre

site

! Denver’s Music Scene-
Denver enjoys more that 160 performance
venues throughout the city.

! Scientific & Cultural Facilities District (SCFD) —
SCFD funds over 300 diverse scientific and
cultural organizations in the seven-county metro
Denver area
Denver Museum of Science and Nature is the 5™
largest natural history museum in the U.S.
National Jewish Medical and Research Center
was named the top respiratory hospital in the
country for the 10th year in a row (U.S. News
and World Report, 2007)

! High National Rankings-
Colorado entrepreneurial activity ranked second

in the U.S. (Kauffman Foundation, 2006)
Colorado has the second most highly educated
workforce in the nation (Census Bureau, 2005)

CREATE DENVER

The City and County of Denver’s vision is for a
“community that attracts, cultivates, and mobilizes the
creative spirit.” The Mayor’s Tack Force on Creative
Spaces is charged with “exploring, examining and
conceiving-in the broadest of terms- efforts would
preserve, expand, foster, and develop creative spaces in

Denver.”

CHARACTERISTICS OF

CREATIVE CITIES

WHY DOES CREATIVITY MATTER?
Some of the key relationships between
creative successful places include:

! Governance _Innovation, designing and
finding new ways of representing the
community and its identify.

! Civic_Innovation, improving how we live
together and solve problems.

! Economic _Innovation, depending on
ideas, designs, and networking.

! Social Innovation, transform the social
contexts of cities and communities to
express identity and creativity.

! Artistic & Cultural Innovation, creative
cities embrace and support arts and
culture.




